Community development, creativity and tourism can complement each other. All of these can synergize through the creation of an environment conducive and fulfilling the needs of the wider society. This article is the result of a qualitative research that discusses the strategy of community development, creativity and tourism in Saung Angklung Udjo (SAU). Saung Angklung Udjo (SAU) is a conducive place that is deliberately created by Udjo (the founder) to support the activities of the community development and tourism by developing creativity in culture and art traditions. The results show that Udjo's strategy in community development activities is heavily based on the elements of local culture and traditional values of Sunda. Furthermore, the strength of Udjo Ngalagena as the SAU founder and the activities of community development in collaborating with tourism industry are the key to success for SAU to improve the quality of life and welfare of their community.
Introduction
The community development through creativity has big chance in creating the society welfare especially in creative economy era. The development of creative economy gives chances and challenges to individual and society to create various creativities in various fields. This is one area recently identified that has great potential but has not been discussed is the field of traditional art. The creativity of traditional art can consist of a wide range of products both objects and non-objects, such as crafts, performances, music, art and other arts and things in the scope of creative economy. In 2014, the creative economy sector gives added value to Rp 641.8 trillion or 7% of the national GDP. Regarding employment, this sector absorbs 11.8 million workers, or 10.7% of the national workforce. The export activities reached Rp118 trillion or 5.7% of total national exports [24] .
The 2nd ICVHE The era of economy creative gives opportunities to the community to manage the nation's cultural wealth by creating new creations that make the existing culture such as traditional arts have the addition value and more beneficial value. The creativity in form of traditional art has now become a major force in the world economic cycle, particularly in the sector of services, tourism and hospitality industry [5] . The successful of creativity traditional art management have a major impact on the community because the creative process is in direct contacts with the real problem of society, such as the problems of cultural preservation, the problem of public welfare, and other problems of social economy. Thus traditional art is no longer merely an art as entertainment [5, 10] . This kind of creativity cannot be done by an individual, but by society, so there is a process of participation through the creativity sharing that leads to the formation of joint creativity [6, 10] . Conceptually, this was confirmed by Munandar (2012) , who explains that creativity is the result of interaction between the individual and the environment to produce a product or a new combination.
One form of the creativity of traditional art for this study's focus is Saung Angklung Udjo (SAU). This place was built by Udjo Ngalagena (Mang Udjo) in 1966. From the result of observation, interview, and literature study, it can be argued that Udjo Ngalagena successfully developing the creativity of angklung as traditional art and gives big impact to the wider community. According to information from Udjo Ngalagena's family, since the establishment of SAU, there have been many people who are economically dependent on angklung business, either directly or indirectly. Until now, it has three or even four generations of people actively involved in the activities related to Angklung at SAU both in production activities, education, and performances in local, national, and international. The activities in SAU also mobilize the economy wheels in other sectors, like bamboo's farmer, tourism industry, and other economic activities.
The existence of SAU which can integrate with the community and be the center of community activity cannot be separated from the empowerment activities conducted by Udjo Ngalagena since the beginning of the SAU.
The community development through the development of traditional art creativity is an interesting model to be developed because we are rich with traditional art.
The development effort in traditional art is putting the creative process in direct contact with the real problems in society, for example, the problems of poverty, cultural preservation, and public welfare, and thus, the traditional art is no longer solely an art for entertainment. Nowadays, there are quite a lot of creativity in traditional art did not last long, marginalized by various popular culture and foreign culture, even some traditional art left behind by society, such as wayang (shadow puppets), potehi DOI 10 .18502/kss.v3i11. 2765 Page 260
The 2nd ICVHE puppets, kasidah, or gambang [12] , Reog [18] , ludruk [2] , and in West Java, there are at least 43 endangered traditional arts [23] .
Of these issues, the SAU pointed the contrary facts. Udjo Ngalagena successfully managed angklung, the Sundanese traditional art, and empowered society which eventually enabled them to make Angklung as World Cultural Heritage of Indonesia and was approved by UNESCO on November 16, 2010. The existence of SAU had showed that the creativity and community development activities led by Udjo Ngalagena proved to survive and continue to grow with the community. That is the reason why the dynamics of community development through the creativity of traditional art that has been done for 50 years is very interesting and need to be studied academically.
The purpose is to inspire other communities and become the model for the kind of community development and tourism activity. The proposed question is how the strategy and the process of community done at Saung Angklung Udjo in 50 years?
Community Development and Creativity
Conceptually, the community development is one of the intervention models coined by Glen in relation with community practice. This intervention model is very concerned with the aspects of community development where the elements of education can transform a community. The community participation in the process of community development is a key to sustainability and prosperity (Adi, 2012) . Zastrow (2004) uses terminology community development with community empowerment to explain that empowerment is a process of helping individuals, families, groups, and communities, and helps improve the power, the influence of personal, interpersonal, social, economic, and political and helps improve the quality of life. Adi (2012) provides categories that the empowerment of itself must be seen as a program and a process. The empowerment as a program ideally needs to pass through the stages of activities to achieve specified objectives and duration. The consequence is if the program has finished then the empowerment is also done.
Meanwhile, the community empowerment as a process is an on-going activity as long as the community still wants to make changes and improvement, and not just focus on one program.
More specific studies related to community development in the field of culture (cultural development), has been carried out by Ife (2013 The 2nd ICVHE globalization, it is difficult for the community to maintain the uniqueness of their local culture. Therefore, the development of culture is one very important component for the community.
In the context of cultural globalization, Ife (2013) noticed that the local culture and traditions of a community are important for empowerment. This empowerment process requires synergy between individuals and their communities in the creative process, none of us is as smart as all of us [8] . The development and the persistence of a creative product are strongly influenced by the involvement of the community in supporting the creation [9] . Community involvement can be either consciousness or coercion (Sztompka, 2011) . Fischer explained that through the participation of culture, the creation will be perfect and long-lasting. This happens because everyone is given the opportunity and the means to engage in the participation process [6, 7] . The creativity of traditional art has managed to provide an effective way to encourage local communities to develop skills, leadership and to take on new roles and responsibilities in their communities [3] .
The creativity is an important aspect in the development activities, both in the creativity of development activities and creativity of the product. Moreover, creativity can be defined as a general ability to create something new or ability to deliver new ideas that can be applied in problem-solving, or as the ability to see new relationships between the existing elements [15] . According to Munandar, something that created does not need to be new, but a combination of things that had existed before [15, 17] .
A creative product will be more valuable if it gets acknowledgment (appreciation) of the society and gives meaning to life [15] .
Creative activities grow from the relationship between the individual and their job, as well as the interaction between the individuals. In other words, creativity does not just happen in people's heads, but in the interaction between a person's mind and the socio-cultural context [7] . Therefore, the creative activity does not situate in the private sphere in the individual mind, but in a dialogic interaction within a relational context.
For instance, there is a process of interaction and interplay between the environment and individuals that lead to creative improvisation of a group (a jazz group) or the output of creative work team [21] .
The creativity of traditional art in this study is related to the creative activity of Sundanese traditional art, especially angklung. As described earlier, community development as a process to improve the society welfare must pay attention to the condition of society, including their creativity and traditional art.
Result and Discussion
The existence and development of Saung Angklung Udjo (SAU) cannot be separated However, Udjo performances and appearances that make the tourists are satisfied and have special memories. Since then, Nitour routinely brings foreign tourists and is followed by other travel agencies. After the visiting of the first foreign tourist, SAU began to be developed as a tourist attraction by Udjo Ngalagena.
Since becoming a tourist destination, SAU has been increasingly taking orders of angklung and doing more show, so that the community involvement is also higher, particularly in the manufacture of angklung and performances. SAU gives very large contribution to the surrounding community because they are involved in various activities and the development of SAU. According to all informants, SAU means so much to the community, in addition to the children to learn and perform in the show, there are also embedding the value of silih asah, silih asih, silih asuh which significantly give impact to the economy. Moreover, Udjo Ngalagena was directly involved in training and empowering people on how to make angklung so that the product could be sold to public. The unique part of this process is Udjo gives freedom for the distribution, so the angklung produced by the community may be sold through the SAU or may also be sold separately. This give a freedom to people to sell the product. This is the interesting part because Udjo really empowers people to welfare and not merely exploit the community products for the benefit of his business.
Lately, SAU has built many partnerships with various elements of society such as craftsmen, material suppliers, arts and cultural community, and various institutions, both formal and non-formal. By 2015, there were approximately 108 partners of angklung craftsman group and bamboo craft group and had a cooperative that embodies their existence. Another interesting fact is the strategy of SAU to ensure equal distribution of the income of the craftsmen. SAU does restriction of angklung purchasing produced by each SAU partner and SAU promising to purchase the product on a regular basis so that SAU partners do not have to worry that their product is not sold, because it would be purchased by the SAU if the quality products following the standards of SAU. It is, at the same time educate the craftsmen to improve continuously its product quality and continue to build a network with other buyers outside SAU, so that the business can grow.
The current income average of the craftsmen in supplying angklung at SAU is about 2 to 3.5 million Rupiah a week. Even the SAU help procurement of bamboo, so that the craftsmen do not need to think about the raw material and are only producing angklung. Then the products are bought directly by the SAU. As for the children, every year hundreds of children study at SAU and almost all coaches were Udjo's students few decades ago. In 2015 there are more than 500 children studying dan learning angklung at SAU and involved in the show. Other than the craftsmen, there are also other groups, such as bamboo suppliers, culinary industry, service industries, and various other industries that the total is more than 160 partner groups The effect of applying the value of silih asah silih asih silih asuh and the stages of community development are clearly seen in the relations between communities in SAU, between parents and children, between senior to junior students, between senior craftsmen to junior craftsmen. The example of the close relationship can be seen when a senior teaches the junior students with a passion to teach, and then the senior craftsmen volunteers to teach anyone who wants to learn angklung for free.
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Through a mix of cultural values, the community development in SAU very thick with elements of active community participation. The participation happening in the SAU is not only formal and ceremonial participation but active participation, build awareness, train, and educate people so that there is full community involvement. This is in contrast to some studies that reveal the failure of community empowerment with participatory-based in Indonesia because the built participation are still largely in the form of formal and ceremonial participation, there are no role models and do not build the appropriate awareness [1, 11] . The community participation that occurs is following the concept of community development where participation is a key to the creation of prosperity [1] .
Udjo has done various things and his achievement in developing the creativity of traditional art along with the community cannot separate from the reception and the support of the community. This condition is consistent with Gunawijaya (2011) who states that creativity which following the tradition will be more easily accepted because it is not contrary to the culture and customs, and tend supported by the community. The development of traditional art creativity and the value-added of products are very important in mobilizing community participation because if it is only the package of traditional arts without any value-added component then community will be less interested. Udjo Ngalagena able to create value-added in the form of; angklung production, various angklung performances, various musical instrument of angklung, souvenirs, workshops, training place, restaurants and lodging as well as a natural atmosphere and linking the SAU with tourism businesses that create employment and foster economic activities. Statistically, the number of tourists in SAU seen in the following figure:
Relating to development activities that have been performed by Udjo Ngalagena as described earlier, the author tries to abstract and briefly explain the efforts of community development through the creativity of art tradition that has been carried out by Udjo in the following three steps:
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2. The next step is Udjo has empowered the community to build the readiness and ability of local communities in a more structured way. Udjo trained the people (making an angklung, playing angklung, doing performances, and other activities) so that people can get involved in participating in the institution thereby increasing their incomes. The efforts to build the readiness and ability of the local community are running so well that the 'institution' that has been made (SAU)
is not in vain. The impact is the community routinely practice, produce angklung, and conduct regular performances at SAU. Various studies have shown that individual creativity will be stronger when shared and done together with the community. This creativity will last longer and provide more extensive benefits and increase the use value and benefits value [3, 6] . Without the perspective, an effort to design and maintain the product of creativity can often fail. So also is the case in the SAU, since the beginning of SAU, Udjo has involved the participation of the community and shared the vision and mission to the skill in making angklung and prepare the show so that creativity is growing and able to mobilize people's creativity. For the community, they recognize that SAU has managed to revive the local economy by empowering angklung craftsman, souvenir craftsman, artists, and angklung coaches. So the SAU creates new jobs and foster economic sectors to the surrounding community. In the end, the success of community empowerment process conducted by Udjo expected to be an inspiration and a model in developing the creativity of traditional arts through community participation.
Conclusion
The 50 years journey of SAU shows that the Udjo's strength and the activities of empowerment society by the creativity development of art traditions and combine with tourism industry are the key success that has been attached since the establishment of SAU. The activity and the creation made by Udjo that is supported by community because it refers to the philosophy and values of the Sunda tradition.
Sundanese philosophy that relates to the value of silih asah silih asih silih asuh is the base to develop SAU. In short, this philosophy implies the needed of empowering others to achieve the harmony life.
In brief, there are there main stages done by Udjo in developing the SAU, which is the conditioning of society, make an institution and prepare the community to fill in the activities in that institution, and the last is build a network and support widely. Through various activities made by Udjo, which is then followed by his successors with various strategies and gradual process that eventually proved the SAU managed to become a worldwide creative environment by keeping the community participation.
The creativity of angklung which supported by strategies for empowering based on Sundanese values gave big contribution to social welfare. Synergy of community development, creativity and tourism has great potential to accelerate the development of economic, social and cultural. Saung Angklung Udjo (SAU) is one form of creativity and tourism development that successfully brought the local culture to global. The success of SAU needs to be explored more deeply so it can be an inspiration and a model for other tourism development in Indonesia.
